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READ BY DECISION MAKERS.  
APPA is the association of choice for more than 20,000 educational facilities 
professionals at nearly 1,300 colleges, universities, K-12 schools, and museums 
throughout the United States, Canada, Mexico, and abroad. They read Facilities 
Manager because it addresses the latest trends, issues, and solutions in educational 
facilities management. 

TARGET TOP DECISION MAKERS AND KEY INFLUENCERS SHAPING THE EDUCATIONAL 
FACILITIES OF TOMORROW. 
Facilities Manager readers are focused on enhancing, evolving, and protecting the 
quality of their educational facilities. Our readers have the purchasing authority and final 
say in facilities decisions at their institutions. Facilities Manager is the leading resource 
for facilities professionals seeking to build their careers, transform their institutions, and 
elevate the value and recognition of the built environment in education. 

UNIQUE RESOURCE IN THE INDUSTRY.  
Facilities Manager brings the reader the views and experiences of the people behind 
the facilities operations. Articles are written by facilities professionals for facilities 
professionals, giving readers both practical and big-picture perspectives on issues 
and challenges shared across the profession. Readers turn to Facilities Manager for 
the research, solutions, creative strategies, and best practices to inform and transform 
their work. 

PUBLISHED SIX TIMES A YEAR, FACILITIES MANAGER:
•	 Covers the key trends and standards in facilities renewal and modernization, 

campus investment, sustainability, planning and construction, campus operations, 
grounds maintenance, energy and utilities management, and much more. 

•	 Reaches top decision makers—vice presidents, directors, chief engineers, 
supervisors, and managers—who manage a median department budget of more 
than $7.5 million.

•	 Offers competitive advertising rates for ads that will garner product/company name 
recognition and generate inquiries.

Purchase/use decisions made by readers:
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CU Denver’s  

Internship Program

Student Engagement at  
U of Arizona

APPA Thought Leaders  
Report 2017, Part 2

Developing
Workers and Students

PUBLISHED BY APPA PUBLISHED BY APPA

JA
N

/F
EB

 2
01

8

 
Is Outsourcing the  

Right Move?

Recovery and  
Recharge

Economics of FM

2017 Regional Reports

Making the
Outsourcing

Decision
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3 Dozen Best Practices

Lessons Learned from  
California’s Drought

Challenging Employee  
Engagement

Sustainability
Practicing Campus
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Another Dozen  

Sustainability  
Case Studies

New Technologies  
for Boiler Retrofits

Key Facilities  
Metrics Results

Admissions 
Facility

Leveraging the
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Design and  

Construction  
Standards

Salary Trends:  
Facilities  

Professionals

The How, When, 
and Why of a  

Facility Condition 
Assessment

Essentials
in Facilities Management

PUBLISHED BY APPA

HVAC equipment/services ..................................51% 
Lighting & lighting retrofits .................................50% 
Architectural & design services ..........................49% 
Energy management services ............................49% 
Custodial & environmental management 
   services...........................................................47% 
Infrastructure/utilities .........................................46% 
Fire & life safety systems ...................................46% 
Flooring & related equipment/services ...............45% 
Cleaning supplies/products ................................45% 
Lock & key/access controls ...............................44% 
Engineering services ..........................................43% 
Roofing ..............................................................43% 
Signage/wayfinding ...........................................42% 

Elevator maintenance & repair ...........................42% 
Waste management/recycling ............................42% 
Master planning services ...................................41% 
Windows & doors ...............................................41% 
Utilities metering & monitoring ...........................39% 
Grounds & landscaping equipment/services .......39% 
Space planning & utilization ...............................39%
Renewable energy (solar, wind, etc.) ..................34% 
Transportation/vehicle/fleet purchases &  
   services...........................................................33% 
Building information modeling (BIM) services .....31% 
Water treatment .................................................26% 
Information management software ....................25% 
Graphical information systems (GIS) ...................21%

52%
Training  

(leadership  
& compliance)

55%
Facilities 

management 
software 57%

Facility condition 
assessment/ 

inspection/audits

59%
Maintenance 
management

64%
Construction/

renovation 
services



       2019 ISSUE THEMES (Topics subject to change) AD SPACE AD MATERIALS

       JANUARY/FEBRUARY 2019
•	 Community College Focus

11/9/18 11/15/19

       MARCH/APRIL 2019
•	 Campus Sustainability

1/11/19 1/18/19

        MAY/JUNE 2019
•	 Med-Ed Facilities

3/29/19 4/12/19

       JULY/AUGUST
•	 FM Technologies
•	 Annual FM Salary Study

5/28/19 6/11/19

       SEPTEMBER/OCTOBER 2019
•	 APPA President Profile: Ruthann Manlet
•	 Modernizing Aging Infrastructure

7/26/19 8/9/19

      NOVEMBER/DECEMBER 2019
•	 Effective Space Structures

9/27/19 10/11/19

EDITORIAL CALENDAR & SPACE/MATERIALS DEADLINES

•	 New construction and retrofits
•	 Campus planning
•	 Energy and utilities management
•	 Custodial and housekeeping

•	 Grounds/landscaping
•	 Operations and maintenance
•	 Environmental sustainability
•	 HR and financial management

Facilities Manager magazine readers consider it 
 ONE OF THE TOP 3 magazines they read regularly.

Facilities Manager readers are buyers 
The average educational facilities department budget is more than $7.5 
million with an average annual purchasing/leasing budget of $3.6 million. 
Our readers are responsible for purchases including architecture and 
engineering services, energy and utilities, construction and renovation, 
custodial and grounds services, security and fire systems, lighting, 
HVAC equipment and services, and much more.

Facilities professionals are responsible for

Facilities Manager is published the second week of the first month of issue date. Themes and dates are subject to change.

•	Targeted Audience. The circulation of Facilities Manager is refined and targeted to an audience with substantial 
purchasing power in educational facilities across the United States, Canada, and abroad.

•	 Exposure. An average of 20,000 facilities professionals read Facilities Manager, online as a digital flip file and 
individual article PDFs.

•	Affordable and Cost Effective. Advertising rates in Facilities Manager are competitive with other educational 
publications. 

Why advertise in Facilities Manager?

W
hen I first got involved with APPA, 

I was two years into a transition 

from the private sector construc-

tion industry in California to a position in higher 

education facilities management with the Design 

& Construction Department at the University of 

Iowa. I had heard about APPA from colleagues, but 

only enough to know that getting involved might be 

a good way to develop my career. I started looking 

at the APPA website to find out more about what 

APPA does. Acronyms like “FPI,” “EFP,” and “CEFP” 

were flying in one ear and out the other, until I 

saw something about APPA’s upcoming Emerging 

Professionals Summit. This was something I could 

connect with. The Emerging Professionals group, 

now called “APPA Young Professionals” (AYP), was 

established to bridge the unprecedented challenges 

and uncertainties of today, which require us to 

remain flexible and adapt rapidly. It was intended 

for those who are fresh out of college and making 

a career shift, who are not held back by the status 

quo and not afraid to challenge it by asking “what 

if…?” This sounded like me. After sitting through 

the summit, I asked some of the more experienced 

APPA members how I could get involved. “Say 

‘yes’,” they said. Before the end of the APPA Annual 

Conference, the sitting MAPPA membership chair 

asked if I wanted to join the committee. I said “yes” 

and left the conference as the Iowa representative 

for the MAPPA membership committee. 

A BROAD SPECTRUM OF RESOURCES

I started my career in California working for 

general contractors. My experience was in the built 

environment for the private sector. I worked on a 

variety of projects, including K-12 schools, com-

munity centers, a museum, hospitals, universities, 

and laboratories. I was very comfortable being in 

the role of the builder and in managing the subcon-

tractors. When I moved to Iowa, I made the jump 

from private sector to public sector, working as a 

construction manager for the University of Iowa. 

My role switched from builder to owner’s represen-

tative—a completely different mindset. Becoming 

actively engaged in APPA was the best tool I could 

have ever received to help me navigate my new 

career. Having access to a network of experienced 

individuals with a wide range of expertise provided 

me with the resources I needed to tackle the issues I 

faced. I have been able to pick up the phone or send 

a quick email to someone at another institution who 

may have already overcome a particular challenge 

“Say ‘Yes’,” They Said

By Erin Marsh

membership matters

10     SEPTEMBER/OCTOBER 2018    FACILITIES MANAGER

                industry news & events

digest
facilities

By Anita Dosik

2018 AWARD FOR EXCELLENCE
• Montclair State University • The University of Arizona • Georgia Institute of Technology 

2018 EFFECTIVE AND INNOVATIVE PRACTICES AWARDS

• Georgia Institute of Technology
• The Ohio State University• Brown University• Santa Clara University• University of Iowa

2018 SUSTAINABILITY AWARD
• Simon Fraser University• San Jose State University• University of Calgary• Central Michigan University• James Madison University

2018 MERITORIOUS SERVICE AWARD

• Chuck Scott (MAPPA) • Glen Haubold (CAPPA) • Emmet Boyle (RMA)

2018 PACESETTER AWARD
• Markus Hogue (CAPPA)• Jason R. Wang (PCAPPA)• Jessica Abbott (ERAPPA)• David Allen Irvin (SRAPPA)

2018 REX DILLOW AWARD FOR OUTSTANDING ARTICLE

• TBD

APPA 2017 AWARD WINNERS 

6    JULY/AUGUST 2018    FACILITIES MANAGER

2018 APPLICATIONS DUE 
NOVEMBER 30Nominations and applications are now being taken 

for APPA’s 2019 institutional and individual awards. 

Awards nominations submitted after November 

30, 2018 will be held and considered in the 2020 

award cycle. To find out details and particulars about 

each award, visit http://www.appa.org/member-

shipawards/index.cfm or contact Christina Hills at 

christina@appa.org.2017
REGIONAL 
REPORTS
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Design and  

Construction  
Standards

Salary Trends:  
Facilities  

Professionals

The How, When, 
and Why of a  

Facility Condition 
Assessment

Essentials
in Facilities Management
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APPA Business Partner Member Rates

SIZE 1× 3× 6×

2-page spread $4,100 $3,900 $3,675

Cover 2 2,400 2,325 2,175

Cover 3 2,325 2,125 2,100

Cover 4 2,550 2,400 2,225

Full-page 2,025 1,950 1,800

Half-page 1,650 1,575 1,500

Ad Specifications

Publishing:	 Exclusively online
Page Size:	 8.5" × 11"

FULL PAGE AD

8.5" x 11"

HALF PAGE
HORIZONTAL

7.5" x 5"

• Detailed articles written by facilities professionals for
facilities professionals, giving readers practical and big-
picture perspectives on issues and challenges shared
across the profession.

• Recurring columns that provide the personal
experiences, expertise, and advice of the people
behind the facilities operations.

• Industry news on current research findings and
indicators, cutting-edge solutions, creative strategies,
and products and services to inform and transform
educational facilities management.

features:

2-page insert.................$2,483
4-page insert.................$3,444

APPA Non-Business Partner Rates

SIZE 1× 3× 6×

2-page spread $4,920 $4,680 $4,410

Cover 2 2,880 2,790 2,610

Cover 3 2,790 2,550 2,520

Cover 4 3,060 2,880 2,670

Full-page 2,430 2,340 2,160

Half-page 1,980 1,890 1,800

2019 rate card 

Facilities Manager BANNER AD 

Be seen by APPA members reading Facilities 
Manager online, giving your company, product, or 
service visibility and exposure. Rotating banner ad. 

images requirements:
• 1,000  pixels wide
• 100 pixels high (72 pixels/inch)
• .jpeg format

rates
1 month – $2,500
3 month – $6,000
6 month – $9,000

Facilities Manager  ONLINE FEATURE AD

Appearing with an upcoming feature, and posted for 
two weeks on the Facilities Manager magazine web 
page, and added to the FM magazine archives. 

images requirements:
Same image requirements as full page ad.

rate
$2,500 per article

Special Opportunities for  
APPA Business Parners Members

*PRINT ISSUE: July/August 2019 Conference issue that
is distributed at APPA’s annual conference in Denver,
Colorado.



FILE SUBMISSIONS
Email all files to: anita@appa.org. For files larger than 5MB, contact us 
for other arrangements. 

Submit all files in high resolution PDF format (300 dpi or greater) 
with all fonts embedded.  

requirements

CONTACTS

Advertising Sales Office
Gerry Van Treeck

Phone: 847-347-7851
Email: gvtgvt@earthlink.net

Editorial Office
Anita Dosik

Associate Director of Publications
1643 Prince Street

Alexandria, VA 22314
Phone: 703-542-3837
Email: anita@appa.org

For more information, or to receive a 
recent issue of Facilities Manager, 

contact Gerry Van Treeck at  
847-347-7851  

or gvtgvt@earthlink.net.

www.appa.org/facilitiesmanager/

TERMS AND CONDITIONS
Ad Placement. 
10% is charged for placement specification; otherwise, position of  
advertisement is at the discretion of the publisher.
 

Publishers Copy Protective Clause. 
•	� Advertisers and advertising agencies assume liability for all content of 

advertisement and assume responsibility for any claims made against 
the publisher. 

•	� The publisher reserves the right to reject any advertising. 
•	� The publisher is not responsible for delays in delivery and is not liable 

for quality of ad if faulty ad materials are used. 
•	 Publisher does not provide proof of advertisement.
 

Editorial Ads. 
Advertisements made to look like editorial content are discouraged and 
will be required to include “Paid Advertisement” at the top of the ad.

Rate Protection. 
At least 30-day notice will be given preceding rate increase. Contracts in 
force at the time of the increase will be honored at the rates in effect at 
the time of initial contact.
  

Cancellations. 
Cover and other special positions are non-cancelable. All cancellations 
must be made in writing before the space reservation date. In the event 
that a cancellation is received after the space reservation date, and the 
advertiser has supplied no advertising materials, the advertiser will pay a 
cancellation fee of $1,000.

Payment required at time of purchase.

FACILITIES MANAGER    JANUARY/FEBRUARY 2018     33 

By Glen Haubold and David Reynolds, P.E.

[Ed. Note: This article is a summary of findings from the research 

project conducted by the authors as part of their Center for  

Facilities Research project #CFaR033-15. The full research re-

port, which was vetted by an anonymous peer-review panel, can 

be found at https://www.appa.org/Research/CFaR/documents/

Reynolds_Haubold_CFaR033_15_Recharge_and_Recovery_ 

Final_Submitted.pdf. The authors will present their findings at the 

APPA 2018 conference August 3-5 in Washington, D.C.]

Facilities Budgets
Issues with Recovery and  

Recharge in Higher Education

32     JANUARY/FEBRUARY 2018    FACILITIES MANAGER

ECONOMICS
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ECONOMICS

The

By Chris Hodges

of Facilities Management

FACILITIES MANAGER    JANUARY/FEBRUARY 2018     29 

By Mark Crawford

Is It the Right Move for 
Your Institution?

28     JANUARY/FEBRUARY 2018    FACILITIES MANAGER

ith the nonstop pressure to reduce costs, an 
increasing number of educational institu-
tions are outsourcing facilities management 
(FM) to private-sector firms such as Jones 
Lang LaSalle (JLL), Sodexo, Aramark, ABM, 

and Compass/SSC. FM services can be outsourced indi-
vidually or in packages, to include student bookstores, 
custodial services, plant management, student housing, 
planning, and procurement. Although saving money is 
the typical reason for outsourcing, colleges and universi-
ties also outsource for aging workforce/retirement con-
cerns or because of the lack of the programs, processes, 
and technology/data they need to improve operations. 

The greatest worry about outsourcing for most FM 
leaders is losing control and doing serious damage to 
mission, customer service, and their institutional brand. 
When institutions choose to outsource, they must be 
relentless about monitoring the performance of the 
vendor and meeting the benchmarks established in the 
agreement. Can an outside company truly embrace a 
university’s culture and mission as if they were its own? 
This should be the driving question for any institution 
that is considering outsourcing. 

OUTSOURCING ADVANTAGES
Outsourcing transfers day-to-day FM responsibilities 

to a service provider that has the expertise to perform 
these tasks more efficiently, thereby streamlining FM 
operations and saving the institution time and money. 
Top outsourcing advantages include:
• Vendors can provide diverse resources, including for-

malized programs, processes, and procedures, which 
are beyond the reach of many educational institutions.

• Vendors have the ability to consolidate purchasing for 
their customers to deliver better prices on supplies and 
equipment.

• In regions where a service provider has multiple cus-
tomers, it can share highly specialized subject matter 
experts (for example, building automation) among 
customers, at a discount.

• Vendors can provide qualified employees in regions 
that do not have enough skilled workers; they also have 
more latitude to hire, fire, train, and deploy employees 
to maximize team performance.

OUTSOURCING DISADVANTAGES
Outsourcing just to save money can make an institution 

An independent readership survey confirms 
that APPA members count on Facilities Manager  

as their premier professional resource publication.

       Would You Like to Advertise, But Haven’t Produced an Ad?
                     Do You Need to Update or Refresh Your Current Ad?

We Can Put You in Touch with a Designer You Can Trust to Help You Produce 
an Ad You’ll be Proud Of! As an additional service to our advertisers, we can put you in 
touch with a seasoned designer to help you get the word out about your product, business 
or service. Reasonably priced, Alison will put your words and images into an exciting and 
attractive advertisement. For more information, contact Alison Dixon at 703-794-0439 or 
alison@imageprep.com. Media Kit designed by Vanessa Sifford at 

www.touch3.com.


