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READ BY DECISION MAKERS. 
APPA is the association of choice for more than 
21,000 educational facilities professionals at 
nearly 1,300 colleges, universities, K-12 schools, 
and museums throughout the United States, 
Canada, Mexico, and abroad. They read Facilities 
Manager because it addresses the latest trends, 
issues, and solutions in educational facilities 
management. 

TARGET TOP DECISION MAKERS AND KEY 
INFLUENCERS SHAPING THE EDUCATIONAL 
FACILITIES OF TOMORROW.
Facilities Manager readers are focused on 
enhancing, evolving, and protecting the quality 
of their educational facilities. Our readers have 
the purchasing authority and final say in facilities 
decisions at their institutions. Facilities Manager 
is the leading resource for facilities professionals 
seeking to build their careers, transform their 
institutions, and elevate the value and recognition 
of the built environment in education. 

UNIQUE RESOURCE IN THE INDUSTRY. 
Facilities Manager brings the reader the views 
and experiences of the people behind the 
facilities operations. Articles are written by 
facilities professionals for facilities professionals, 
giving readers both practical and big-picture 
perspectives on issues and challenges shared 
across the profession. Readers turn to Facilities 
Manager for the research, solutions, creative 
strategies, and best practices to inform and 
transform their work. 

PUBLISHED SIX TIMES A YEAR, 
FACILITIES MANAGER:
• Covers the key trends and standards in

facilities renewal and modernization, campus 
investment, sustainability, planning and 
construction, campus operations, grounds 
maintenance, energy and utilities management, 
and much more. 

• Reaches top decision makers—vice presidents,
directors, chief engineers, supervisors, and
managers—who manage a median department
budget of more than $7.5 million.

• Offers competitive advertising rates for ads that
will garner product/company name recognition
and generate inquiries.

Purchase/use decisions made by readers:
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Student Success
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the Core Business?
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Using FPI to Improve 
FM Performance

Impact of Facilities 
on Student Retention

Benefits of Biophilic 
Design
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New Technologies
Serving the Mission

HVAC equipment/services  .................................51% 
Lighting & lighting retrofits  ................................50% 
Architectural & design services  .........................49% 
Energy management services  ...........................49% 
Custodial & environmental management 
   services ..........................................................47% 
Infrastructure/utilities  ........................................46% 
Fire & life safety systems  ..................................46% 
Flooring & related equipment/services  ..............45% 
Cleaning supplies/products  ...............................45% 
Lock & key/access controls  ..............................44% 
Engineering services  .........................................43% 
Roofing  .............................................................43% 
Signage/wayfinding  ..........................................42% 

Elevator maintenance & repair  ..........................42% 
Waste management/recycling  ...........................42% 
Master planning services  ..................................41% 
Windows & doors  ..............................................41% 
Utilities metering & monitoring  ..........................39% 
Grounds & landscaping equipment/services  ......39% 
Space planning & utilization  ..............................39%
Renewable energy (solar, wind, etc.)  .................34% 
Transportation/vehicle/fleet purchases & 
   services ..........................................................33% 
Building information modeling (BIM) services  ....31% 
Water treatment  ................................................26% 
Information management software  ...................25% 
Graphical information systems (GIS)  ..................21%
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  2020 ISSUE THEMES 
(Topics subject to change)

AD SPACE
RESERVATION AD MATERIALS

       JANUARY/FEBRUARY 2020
• Getting to Workforce Excellence

11/29/19 12/13/19

       MARCH/APRIL 2020
• Campus Sustainability

1/31/20 2/11/20

        MAY/JUNE 2020
• The Latest in Planning Design and

Construction

3/27/20 4/10/20

       JULY/AUGUST 2020
• Campus Safety and Security

(Special printed conference issue)

5/30/20 6/12/20

       SEPTEMBER/OCTOBER 2020
• APPA President Profile: Jim Jackson

7/31/20 8/11/20

      NOVEMBER/DECEMBER 2020
• O+M Innovations

9/30/20 10/13/20

Editorial Calendar & Space/Materials Deadlines

• New construction and retrofits
• Campus planning
• Energy and utilities management
• Custodial and housekeeping

• Grounds/landscaping
• Operations and maintenance
• Environmental sustainability
• HR and financial management

Facilities Manager readers are buyers 
The average educational facilities department budget is more than $7.5 million 
with an average annual purchasing/leasing budget of $3.6 million. Our readers are 
responsible for purchases including architecture and engineering services, energy 
and utilities, construction and renovation, custodial and grounds services, security 
and fire systems, lighting, HVAC equipment and services, and much more.

Facilities professionals are responsible for

Facilities Manager is published the second week of the first month of issue date. 
Themes and dates are subject to change.

• Targeted Audience. The circulation of Facilities Manager is refined and targeted to
an audience with substantial purchasing power in educational facilities across the
United States, Canada, and abroad.

• Exposure. An average of 21,000 facilities professionals read Facilities Manager,
online as a digital flipbook and individual article PDFs.

• Affordable and Cost Effective. Advertising rates in Facilities Manager are competitive
with other educational publications.

Why advertise in Facilities Manager?
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perspective on the profession

T
echnology reigns supreme in today’s society. 

In fact, according to a 2018 Nielsen Report, 

the average adult interacts with a television, 

computer, tablet, or phone for 11 hours each day, 

streaming video content, scrolling through social 

media, browsing the Internet, communicating with 

family and friends, and more. 

As technology becomes an ever-increasing pres-

ence in our daily life, questions surrounding the 

potential negative impacts from excessive exposure 

continue to surface. Prolonged screen time is as-

sociated with lower cognitive function, depression, 

impaired vision and headaches, irregular sleeping 

patterns, and higher rates of obesity.

Technology’s influence on education is more ap-

parent than ever, affecting students’ personal and 

learning environments. College lecture halls are 

often tech-enabled, allowing students to interact 

with their teachers through online programs on their 

laptops, tablets, and smartphones. While the effec-

tiveness of technology in the classroom is still up for 

debate, its prevalence is undeniable.

Although overexposure to screen time is inevitable 

for students, facility managers can help negate some 

of its negative side effects by reconnecting students 

to nature through the use of biophilic design ele-

ments on campus. 

WHAT IS BIOPHILIC DESIGN?

Despite the modernization of the built environ-

ment, all human beings have a “built-in” connection to 

nature, called “biophilia,” or a love of life or living sys-

tems. The practice of biophilic design takes this innate 

connection into consideration, drawing upon natural 

influences to provide the end user with the psychologi-

cal and physical benefits of connecting with nature. 

Designing educational facilities with nature in 

mind results in increased student health, produc-

tivity, and well-being, improving performance and 

creativity. Nature’s restorative properties create a 

positive habitat for end users, making the classroom 

a place that students want to be in.

A recent study found that built spaces that include 

natural elements improve end user well-being by  

15 percent, productivity by 6 percent, and creativity 

by 15 percent. In addition, student attention span is 

greatly improved, allowing for increased concentra-

tion. Students’ speed of learning increases by more 

than 20 percent when they are exposed to daylight; 

optimizing daylight exposure is an easy design ele-

ment that can be incorporated into almost any space.

When the elements of biophilic design are suc-

cessfully established, end users experience sustained 

Next-Generation Environments for 

Learning: The Benefits of Biophilic 

Design

By Paula Meason 

An indirect experience with nature can be achieved through the selection and 

placement of materials to mimic elements of nature.

NOMINATE

         industry news & events

digest
facilities

By Anita Dosik
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Job Express—Your Connection to the 

Perfect Job or Candidate
If you are looking for a highly qualified pool of candidates 

for a facilities management opening, Job Express can help 

you. Your ad will be posted online where it can be seen 

by thousands of facilities professionals who access APPA’s 

website.
The Job Express audience consists of professional facili-

ties managers in top executive-level positions, individuals 

who are retiring from the military with extensive facilities 

and engineering experience, graduates of APPA’s Institute 

for Facilities Management, and members who have earned 

the Certified Educational Facilities Professional (CEFP) 

credential.
Job Express gives you market exposure through its online 

postings and weekly bulletin listings. All ads appear in one 

format for one low cost and are hosted online for eight 

weeks! Add email and website links so applicants can reach 

you at the click of a button. To find out more, go to http://

www.appa.org/jobexpress.

2020 Award Applications Due 
November 30, 2019Nominations and applications 

are now being taken for APPA’s 
2020 institutional and individual 
awards:
• Award for Excellence• Sustainability Innovation Award

• Effective and Innovative Practices Award• APPA Fellow• Meritorious Service Award• Pacesetter AwardAward nominations submitted after November 30, 2019 will 

be held and considered in the 2021 award cycle. To find out 

details about individual awards, visit https://www.appa.org/

appa-individual-awards; and for institutional awards, visit 

https://www.appa.org/award-for-excellence. You can also contact 

Kristin Witters at kristin@appa.org.

Become an APPA Officer: Nominations for 2020  

Are Now OpenAPPA’s strong and steady volunteer leadership is one of the core forces making it 

the association of choice for educational facilities professionals. Consider becom-

ing a candidate for an elected APPA office. Elected officers gain valuable leadership 

skills and a chance to develop professionally in many meaningful ways, and being an 

officer provides a major opportunity to give back to the entire profession. Serving as 

an APPA elected official does require a personal commitment of time and energy. 

However, past elected officers will tell you that the personal rewards and professional 

benefits outweigh the costs of engagement and time commitments. There are five 

elected officer leadership positions, only three of which will be on the 2020 ballot:

• President-Elect• Vice President for Member + Community Engagement and Chair, Awards & Rec-

ognition Committee• Vice President for Professional AffairsConsider nominating yourself—or others—for the position that best matches 

your passion and areas of expertise. Learn more at https://www.appa.org/elected-

office. All applications and nominations for APPA office are due no later than 

December 9, 2019.
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Sustainability
Excellence and Collaboration

• Detailed articles written by facilities
professionals for facilities professionals,
giving readers practical and big-picture
perspectives on issues and challenges
shared across the profession.

• Recurring columns that provide the
professional experience, expertise,
and advice of the people behind the
facilities operations.

• Industry news on current research
findings and indicators, cutting-edge
solutions, creative strategies, and
products and services to inform
and transform educational facilities
management.

Features: 

  Facilities Manager magazine 
     readers consider it ONE OF THE TOP 3 
 magazines they read regularly.



APPA Business Partner Member Rates

SIZE 1× 3× 6×

2-page spread $4,100 $3,900 $3,675

Cover 2 2,400 2,325 2,175

Cover 3 2,325 2,125 2,100

Cover 4 2,550 2,400 2,225

Full-page 2,025 1,950 1,800

Half-page 1,650 1,575 1,500

Page 3 
(Across from TOC)

2,430 2,340 2,160

Page 5 
(Across from editorial)

2,430 x2,340 2,160

Ad Specifications
Publishing: Exclusively online
Page Size: 8.5" × 11"

(Note: July/August issue requires 1/8” bleeds on 4 sides.)

APPA Non-Business Partner Rates

SIZE 1× 3× 6×

2-page spread $4,920 $4,680 $4,410

Cover 2 2,880 2,790 2,610

Cover 3 2,790 2,550 2,520

Cover 4 3,060 2,880 2,670

Full-page 2,430 2,340 2,160

Half-page 1,980 1,890 1,800

2020 RATES

Be seen by APPA members reading Facilities  
Manager—giving your company, products, or  
service visibility and exposure! Choose from a 
banner or standard online ad appearing on the 
Facilities Manager landing page.

Facilities Manager BANNER AD 
image requirements:
• 100 pixels wide
• 100 pixels high (72 pixels/inch)
• .jpeg format

Facilities Manager  LANDING PAGE AD
image requirements:
• 300  pixels wide
• 300 pixels high
• (min 72 pixels/

inch)

rates for either ad format: 
• 1 month - $2,500
• 3 months - $6,000
• 6 months - $9,000

Special Opportunities for  
APPA Business Parners Members

FULL PAGE AD

8.5" x 11"

HALF PAGE
HORIZONTAL

7.5" x 5"

2-page insert ................$2,483
4-page insert ................$3,444

*SPECIAL PRINT ISSUE: The July/August 2020
issue will be printed and distributed at APPA’s
annual conference in Boston, Massachusetts.



File Submissions
Email all files to: anita@appa.org. For files larger than 5MB, 
contact us for other arrangements. 

Submit all files in high resolution PDF format (300 dpi or 
greater) with all fonts embedded.  

CONTACTS

Advertising Sales Office
Gerry Van Treeck

Phone: 847-347-7851
Email: gvtgvt@earthlink.net

Editorial Office
Anita Dosik

Managing Editor
1643 Prince Street

Alexandria, VA 22314
Phone: 703-542-3837
Email: anita@appa.org

www.appa.org/facilitiesmanager/

© 2019-20 APPA

Terms and Conditions
Payment. 
All ads require prepayment. Total amount will be due at time 
insertion order is signed. Credit card payment is preferred.

Ad Placement. 
20% is charged for placement specification; otherwise, position of 
advertisement is at the discretion of the publisher.

Publishers Copy Protective Clause. 
•  Advertisers and advertising agencies assume liability for all

content of advertisement and assume responsibility for any
claims made against the publisher.

•  The publisher reserves the right to reject any advertising.
•  The publisher is not responsible for delays in delivery and is not

liable for quality of ad if faulty ad materials or files are used.
• Publisher does not provide proof of advertisement.

Editorial Ads. 
Advertisements made to look like editorial content are discouraged 
and will be required to include “Paid Advertisement” at the top of 
the ad.

Rate Protection. 
At least 30-day notice will be given preceding rate increase. 
Contracts in force at the time of the increase will be honored at the 
rates in effect at the time of initial contact.

Cancellations. 
Cover and other special positions are non-cancelable. All 
cancellations must be made in writing before the space reservation 
date. In the event that a cancellation is received after the space 
reservation date, and the advertiser has supplied no advertising 
materials, the advertiser will pay a cancellation fee of $1,000.
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I’m going to reveal a secret that many people don’t know about. Yet, once some 

thought is given to that secret, it becomes readily accepted. Ready? Here it is: 

“Custodians have a key role to play in student success.” There it is. That’s it. 

That’s the secret.

Cleaning is important to the health and safety of the campus and its occupants. 

That’s no surprise. The real secret, though, is the custodian’s interactions with 

students. Those interactions can truly impact how a student succeeds.

OVERLOOKED AND UNDERVALUED

I will admit to having some bias toward custodians and custodial work. I’ve been 

involved with cleaning for the majority of my 18 years in facilities management. 

That has allowed me to see the complexities of custodial work. I have come to 

appreciate many of the varied nuances that not everyone else does. From my 

personal observation and research, I’ve concluded that some of the key impacts 

made by custodians are overlooked and undervalued by the general campus 

community. 

Let’s begin with the general responsibilities of the custodian. A commonly 

accepted definition of a custodian is “one who cleans and maintains a building.” 

The impact of cleaning related to recruitment and retention has been established, 

especially by Campbell & Bigger’s article, “Cleanliness and Learning in Higher 

Education” (Facilities Manager, July/August 2008). There are additional studies that 

correlate cleaning to attendance, morale, and performance of building occupants (all 

citations are listed at the end of the article), including “The Smell of Virtue: Clean 

Scents Promote Reciprocity and Charity” (Liljenquist, Zhong, & Galinsky, 2010) and 

“Broken Windows: The Police and Neighborhood Safety” (Wilson & Kelling, 1982). 

Appreciating cleaning’s significance within the higher education environment can 

help cement the recognition of the importance of the custodian’s role for the greater 

university. Cleaning for health and safety are obvious and key parts of the custodial 

role where it relates to student success.

Custodians have a unique place and position to assist in student success. This is 

seen in another element of their role, that of “steward” or “caretaker.” The custodian 

works in every place and sees every face on campus, in the classrooms and hallways 

of academic buildings and in the living and lounging areas of the residence halls. 

Often, custodians see where students are more vulnerable, open to, and possibly 

in need of influence. It is the custodian’s special role that allows them to be 

Student SuccessCustodian’s Role
By Steven D. Gilsdorf, CEFP
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Student SuccessThe

in
Custodian’s Role

Media Kit designed by Vanessa Sifford at www.touch3.com.

REQUIREMENTS

Would You Like to Advertise, But Haven’t Produced an Ad?
Do You Need to Update or Refresh Your Current Ad?

We Can Put You in Touch with a Designer You Can Trust to Help You 
Produce an Ad You’ll be Proud Of! As an additional service to our advertisers, we 
can put you in touch with a seasoned designer to help you get the word out about 
your product, business, or service. Reasonably priced, Alison will put your words and 
images into an exciting and attractive advertisement. For more information, contact 
Alison Dixon at 703-794-0439 or alison@imageprep.com.

By Duane G. Hickling
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COMING SOON…..FPI 2.0APPA is in the final stages of updating its popular Facilities Performance Indicators (FPI) survey and report.  The new

survey will be powered by Qualtrics, while the report will be powered by Tableau. This powerful combination will offer

participants ease of navigation and data entry when completing the survey; and dynamic filtering options enable both

mirco and marco results when generating dashboards. Look for the new survey at www.appa.org/fpi.

“...the exact same...actions that allow the workforce to be more

productive are the same things that delight customers.”

By Duane G. Hickling
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Understanding and ImprovingFM PerformanceUsing APPA’s FPI Data
For more than two decades, the annual APPA Facilities Performance Indicators (FPI) 

survey has been used by higher education institutions to measure facilities management 

(FM) performance. APPA has seen the measurement of FM performance in higher education 

evolve significantly over that time. Many institutions are now in the third generation of FM 

performance measurement.
FIRST-GENERATION FACILITIES MANAGEMENT PERFORMANCE MEASUREMENT

In the 1980s, the initial level of performance measurement saw institutions asking the ques-

tion, “Are we spending enough on our facilities portfolio?” To answer this question, institutions 

would look at the spending of peer group averages and measure their own level of spending 

in comparison to them. Often, spending at the average of a peer cohort group was viewed as 

adequate. 

SECOND-GENERATION FACILITIES MANAGEMENT PERFORMANCE MEASUREMENT

By the late 1990s, progressive institutions were moving into a second level of performance mea-

surement and asking a different question: “Are we getting full value from the resources committed 

to sustaining our facilities portfolio?” To answer this question, institutions compared their facilities 

less to peer group averages, and instead leaned more toward identified best practices. This led FM 

departments to look at workflow processes and lean management principles. Sophisticated work 
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Photo credit: James Madison University Creative Media

Trees and forests play a significant role in the college campus landscape. Many campuses are 
borne out of a pastoral legacy and are intentionally designed as extroverted, expansive spac-
es that provide important services to the people who work, study, recreate, and visit campus 

grounds. Trees help beautify the campus landscape; in fact, many institutions are defined by their 
canopy of trees, their stately old landmark trees, or their unusual specimens. 
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A Survey Study of University
Tree-Care Practices

By Mikaela Schmitt-Harsh, Ph.D.


